th aand b

arch Engine Optimiization
elling

tnl

marketing in a

itioning

none of the abo

I'he Product Life Cycle consist of

< four

‘*Qﬁ"‘&g’in.[b‘. form of non-personal presentation

DONSOT 1S ‘\\‘.}“.(55, S
V*f”.f \ I:«.‘Hr\}hwnqi:.‘

Advertising

zZapping 1S also

svmbol




10. Marketing isa process
a. quantitative b. Managerial
c. logical d. all of the above
11. s the first stage in consumer decision process.
a. Problem recognition b. Alternative evaluation
% Porchase d. Post purchase behavior
12, segmentation divides the market into group based on variables such as age,
gender family size, income etc,
a. Geographic b. Demographic
¢. Psychographic d. None of the above

13. The environmental factors that may influence the consumer purchase decisions are

a. income b. Culture
¢. family d. all of the above
14. pricing strategy is the process of setting high prices based on value of the
product.
a. Skimming b. Neutral
¢. Penetration d. None of the above

15. CRM stands for
a. Customer Relationship Management  b. Customer Retail Management
¢. Consumer Relationship Management  d. None of the above

16. The socio-cultural trends are part of environment.

a. micro b. Macro

¢. Bothaandb d. None of the above
17. _____is adriving force within individuals that implies them to action.

a. motivation b. Need

¢ goals d. None of the above
18. Service Marketing consists of __ products.

a. homogeneous b. Heterogeneous

¢. Bothaandb d. None of the above
19. Marketing environment consist of _____ environment

a. Micro b. Macro

¢. Bothaandb d. None of the above

20. Marketing is the systematic design, collection, analysis and reporting of data
relevant to a specific marketing situation.
a. management b. Concept

c. research d. None of the above
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T'ime : 2 Hr. 30 Mins.

[ Answer question no.1 & any four (4) from the rest]

Explain in brief about the marketing concept.

a)
b)

a)
b)

a)
b)

a)

b)

a)
b)

What is meant by market segmentation?
Mention in brief about psychographic segmentation.

What is meant by market research?
Elaborate in brief about product life cycle.

What is meant by Consumer Behavior?
Discuss the nature of consumer behaviour.

Who are termed as reference group for consumers?
Discuss the influence of technology on consumer behaviour.

What is meant by positioning?
Explain the advantages and disadvantages of positioning.

Describe about Brand and Co-branding,.

What is meant by CRM and mention its importance.

I
i
H
*
i
i

31

Marks : 50

10

5+5=10

2+8=10

2+8=10

5+5=10

2+8=10

5+5=10

3+7=10
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