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Choose the correct answer from the following: 1 x20=20

1. The Aaker model suggests that companies with .................can use their visibility in
a community Lo attract more customers, which can increase their revenue.
| a. Brand flexibility b. Brand awareness
¢. Brand Similarity d. None of the above

2. Aacker has derived a simple framework, which features the key components

comprising brand equity: brand awareness, .................. , perceived quality, brand
lovalty, and other proprietary assets.

a. Brand repultation b. Brand Association

c. Perceived brand values d. None of the Above

3. Advertising is part of sales promotion by creating, awareness and comprehension that
form a level of _

a. Customer pull b. Customer push
¢. Customer loyal d. Customer image
B5 TR A is a process of taking a product or service from conception to
market.
a. Promotion b. Branding,
c. Advertising d. New Product Development

5. Youare in to development of new methods and technique of advertising to create
categorically top of the mind awareness; which of the “I' of Marketing, mix shall you
deal with,

| a. Process b. Price
¢. Product d. Promotion

l 6. “Brands are direct consequence of the strategy of .................... and

a. Market segmentation & product b. Cost & Reach

differentiation

¢. Customer preference & Loyalty d. Advertising
3
|
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Brand identity is followed by , which is a reflection of what marketers
planned to send to the public,

a. Brand personality b. Brand value

€. Brand image d. Advertising

fhe study of branding, has traditionally been donminated by an emphasis on
SRR i , the focus of which is on the unique features associated with a
patticular item of a firm’s product portfolio

a. Customer Brands b. Organizational Brand

¢. Mroduct Brands d. None of the Above

g company has a product line of potato chips that includes five flavors and three
bag sizes, the ..................... for the line is 15

a. Product Width b. Product Extension

¢. Product Depth d. None of the above

SR % nin g «eeernis when a company uses one of its established brand names on a
new product or new product category.

a. Branding b. Brand Closure

¢. Brand Variation d. Brand extension

Red Bullis known for its Energy Drinks one liner advertisement “It gives vou
wings”. They are predominantly a

a. Manufacturer and Distributor b. Retailer

¢. Packer and Distributor d. Marketing Agency

15 a way of describing audience based on factors such as age, gender,
education level, town class, ethnicity ete...
a. Socio-Feonomic b. Psychographic
<. Geographic d. Demographic

is a way of describing audience based on the their life stvle, attitudes,
aspirations, habits etc.
a. Socio-lconomic b. Psychographic
¢ Demographics d. Info graphic

e role of branding and brand management is primarily to create
cvceeenesand preference in the minds of customers.

a. Product Style b. Product Differentiation
¢ Product impression d. None of the Above

You are redesigning packaging scheme for a product to suite the customer needs,
wants and demands by lavering it with rugged outer laver and to resist in-transit
damage. Which of the “P” in marketing mix are you dealing with?

a. Promotion b. Price

¢. Product d. Physical evidence
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